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ebruary may be the shortest month, but it’s packed 
with special observances like Presidents Day, Black 

History Month and Valentine’s Day, in addition to a 
host of unofficial “national” days you’ve probably never 
heard of, such as National Tater Tot Day. But, they all 
have something in common. They were created to draw 
attention to a particular issue or theme. 

Valentine’s Day 
may seem like an 
observance origi-
nally created by a 
greeting card com-
pany, but over time, 
it’s become a widely 
celebrated day 
generating millions 
of dollars spent on 
flowers, candy and, 
of course, greeting 
cards profess-
ing our love. But 
Valentine’s Day 
isn’t just for love-
birds. It’s also the 
perfect time to let 
our friends, family, 
co-workers and other special people in our lives know 
we care about them—with or without a store-bought 
greeting card. 

So, in that vein, we’ve created our list of the top four 
reasons why we love serving you, our members of Little 
Ocmulgee EMC.
 1.  We love serving our members because without 

you, the co-op wouldn’t exist. Our purpose is to 
provide you with reliable, responsible and safe elec-
tricity. Simply put, Little Ocmulgee EMC exists to 
serve you. That’s why we were formed in 1938—to 
bring power to our local area when for-profit utili-
ties would not.

 2.  Members of our co-op also serve on our Board of 
Directors. They provide guidance for setting co-op 
priorities and helping make big decisions. Because 
our board members live in the area, they’re able 

Four Reasons We Love Serving Our Members
to serve as the pulse of the larger community, and 
identify immediate and long-term needs. The broader 
co-op membership provides helpful input through 
their vote on director elections, and by weighing in on 
co-op and community issues. 

 3.  You help us get it right. Little Ocmulgee EMC mem-
bers are great about keeping us in the know. We do 

our best to avoid 
power outages, but 
Mother Nature can 
occasionally throw 
us a curveball. Our 
members are quick 
to report any power 
disruptions and are 
patient as our crews 
work to safely restore 
power. We know out-
ages are frustrating, 
and your support 
as we work through 
storms means so 
much to our employ-
ees. We also appreci-
ate your feedback on 
co-op services. Your 

opinions are critical for the co-op’s success, and we 
thank you for that. 

 4.  You and other Little Ocmulgee EMC members 
make up the community we serve—and for us, it’s 
all about community. Our employees live and work 
here, too, and care about our community the same 
way you do. We’re invested and work to help it thrive. 
That’s why Little Ocmulgee EMC donates to local 
charities and schools. It’s also why we invest in eco-
nomic development, and why you’ll see our employ-
ees volunteering at local schools and other charitable 
and community endeavors.

As a co-op, our mission is to enhance the quality of life 
in our community and look after its long-term interests. 
We love serving our members and our local community, 
and just like you, want to see it continue to thrive.

F
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W henever a hurricane, wildfire or other natural di-
saster causes a widespread power outage, people 

ask a logical question: Why don’t utilities put the power 
lines underground? The question seems to have an easy 
answer—until you start looking at the details.

There are pros and cons to “undergrounding” power 
lines. But one of those cons tends to drown out other 
considerations—cost. When people hear that burying 
power lines could more than double their electric bills, 
that tends to end the discussion.

When a state experiences a major power outage, it 
often appoints a commission to study ways to reduce the 
chances of another major outage. Those studies typically 
cite the process of undergrounding lines as prohibitively 
expensive. 

But states keep studying whether to bury power lines, 
and people keep asking about it because power outages 
are expensive, too. In fact, outages cost the U.S. an esti-
mated $150 billion annually.

Wouldn’t burying power lines save some of that 
money?

Undergrounding lines would protect them from 
wind, fire, ice and tree branches, but there are other 
benefits. There wouldn’t be poles for cars to crash into or 
overhead lines for squirrels to chew up. It also would keep 
poles and wires from obscuring the natural scenery.

Overhead lines do have advantages. While un-
derground lines are less prone to damage, finding and 
repairing a problem in the air can be a lot easier (and 
faster) than locating and digging up the exact spot of an 
underground malfunction.

Also, underground power lines aren’t immune from 
natural disasters. They can be overwhelmed by flooding, 
and digging or other construction can slice into under-
ground service. But again, it all boils down to cost. 

A study by the Edison Electric Institute in Washing-
ton, D.C., estimated that burying existing power lines 
would cost between $93,000 and $5 million per mile of 
line, depending on the type of service and the terrain. The 
study also included a survey that found 60% of respon-
dents said they would be willing to pay up to 10% more 
on their energy bills to have their power lines buried. The 
actual cost, however, would be more than 100% higher, 
and with that information, more than 75% of the survey 
respondents said “no.”

Underground lines also require specialized training 
for lineworkers, says Harry Reeves, Tucker-based Georgia 
Electric Membership Corp.’s Vice President of Training, 
Education and Safety. “We have an underground school 

at the Electric Cooperative Training Center in Smarr every 
year, and we also offer in-house underground training for 
co-ops. This covers things such as splicing of underground 
cable, tagging, troubleshooting and making sure they un-
derstand proper shoring equipment.”

Some people are served by underground lines. One 
estimate places that number at two out of every five utility 
customers. In some cases, utilities are placing new electric 
service underground, even though it can cost three times as 
much as building overhead lines. 

“Forty-five percent of our electrical system is under-
ground, but a larger percentage of customers are served 
[through] underground,” says Chris Fettes, CEO of Mid-
way-based Coastal Electric Cooperative. “In general, cus-
tomer density is greater in subdivisions and neighborhoods 
with underground lines.”

All the new subdivisions in Coastal’s territory are 
supplied by underground lines, Fettes says, but residents in 
those neighborhoods don’t have higher rates. “Our rates are 
based on the most economical method of service for every-
one,” he says, adding that developers contribute toward the 
cost of installing lines underground.  

While underground service is often impractical due to 
cost, utilities are finding other ways to increase reliability 
by using modern smart-grid technology and drone patrols, 
as well as old-fashioned tree trimming to keep limbs from 
touching power lines and causing power blinks.

Workers install a section of 
underground power lines.

The Differences Between Overhead  
and Underground Power Lines
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he term energy efficiency can cause confusion. 
Some see it as a way to a cleaner environment. Oth-

ers see extra expense and inconvenience.
Sorting out those views gets even more complicat-

ed as technology gives us a dizzying array of choices for 
using electricity, from smart thermostats to varieties of 
lightbulbs.

The basic idea of 
energy efficiency is 
simple—use less energy 
to do the same amount 
of work, which can save 
you money on your 
electric bills.

Here’s where it 
starts getting confusing. 
Sometimes you have 
to pay more for some-
thing that’s considered 
energy-efficient. It 
costs more up front but 
actually saves money in 
the long run. That may sound illogical at first. Like the old 
phrase, “You have to spend money to make money.” But it 
makes sense after you think about it for a minute—most 
money-making projects require an initial upfront invest-
ment, whether it’s a factory or lemonade stand.

Pay a little now, save a lot later.
From computers to major appliances, manufacturers 

are increasing the energy efficiency of their products. Ac-
cording to the U.S. Department of Energy, Energy Star-rat-
ed appliances can save you 10-50% of the energy required 
for standard models that don’t receive the Energy Star 
sticker. Considering most major appliances last 10 years, 
those savings can stack up over time. 

There’s even more savings in store by replacing older 
appliances that weren’t built with today’s efficiency stan-
dards in mind. Improvements in refrigerators are cutting 
their energy use in half about every 15 years. So, if your 
fridge is more than 20 years old, replacing it with a new 
high-efficiency model could save you $300 in operating 
costs over the next five years.

Smart power strips also show how spending now on 
efficiency can make money in the future. Keeping your 
phone charger and other electronic devices plugged in 
can consume electricity even after they’re fully charged or 
not in use. A smart power strip cuts off the electricity once 
charging is complete. It costs about $40, and depending 
on your electric rates and how much charging you do, it 
could save as much as $40 a year on your electric bills, 

recovering your initial investment almost right away.
Another example of returns on energy-efficient 

investments comes from the world of real estate. Realtors 
will be the first to tell you that energy efficiency sells hous-
es. If you’re in the market to sell, spending a little extra 
on insulation and energy-efficient appliances increases 

resale value.

Save $200 a year on 
lightbulbs.

Lightbulbs offer the 
most dramatic story of effi-
ciency technology improve-
ments. By spending $5-$10 
on an LED lightbulb (com-
pared to about $1 for an old 
incandescent lightbulb), you 
get a product that uses 75% 
less electricity and, inciden-
tally, can last 20 years com-
pared to about a year for an 
incandescent lightbulb. The 

U.S. Department of Energy estimates the average home 
could save more than $200 a year by replacing incandes-
cent lightbulbs with LEDs.

Maybe the best news of all is that as efficient products 
improve and gain popularity, they’re not always more ex-
pensive. Many cheaper appliance models have similar an-
nual operating costs compared with the pricier versions.

Two key tips for turning energy efficiency into dollars 
are to know what you want from your energy use and to 
do your homework. Products come with a wide range of 
features that cost extra and may actually be less efficient. 
Do you want a refrigerator that offers the best efficiency? 
Or do you want to pay more for a less-efficient model that 
has an ice dispenser in the door?

And ask for help. Your local electric co-op has  
energy experts who can tell you how to make the best use 
of electricity. To compare efficiency among appliances, 
look for the yellow Energy Guide label, which shows in-
formation like estimated annual operating costs. Explore 
energy.gov for online calculators and additional resources 
that can help you turn efficiency data into real savings on 
your energy bills. 

Paul Wesslund writes on consumer and cooperative 
affairs for the National Rural Electric Cooperative Asso-
ciation, the national trade association representing more 
than 900 local electric cooperatives. From growing suburbs 
to remote farming communities, electric co-ops serve as 
engines of economic development for 42 million Americans 
across 56% of the nation’s landscape.

Making Dollars and Sense of Energy Efficiency

According to the U.S. Department of Energy, Energy Star-rated 
appliances can save you 10-50% of the energy required for standard 
models that don’t receive the Energy Star sticker.

T
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pring is just a month or so away. While you’re wait-
ing for warmer weather, challenge yourself and your 

family to spend the last month of winter saving energy, 
even though it might still be frosty outdoors.

Make February frugal by making a game out of saving 
energy. Challenge your children to compete with each 
other to form energy-saving habits and “catch” each other 
wasting energy.

Create a checklist for the contest and come up with a 
great prize for the winner. Some challenges include:
 •  Turning off the light every single time you leave a 

room.
 •  Unplugging appliances like the TV and computers at 

bedtime.
 •  Not leaving phone chargers plugged in when there’s 

no phone attached.
 •  Switching off bathroom fans once the steam has 

cleared after a shower.
 •  Wearing sweaters and socks around the house so 

your family can set the thermostat a bit lower.
 •  Opening exterior doors only to enter and exit the 

building; not holding them open if you’re not ready 
to walk through.

 •  Games involving energy savings are a great way to 
teach children the value of energy and the sense-
lessness of wasting it.

February Challenge: Save Energy This Month
SS

Courtesy of Georgia Grown, and Carroll’s Sausage  
and Country Store, Ashburn and Sylvester

1 package Carroll’s Sausage Cheese Ball Homemade  

 Baking Mix (or substitute 1-1/4 cup whole-wheat  

 all-purpose baking mix)

1 pound Carroll’s pan sausage (or breakfast sausage  

 of choice)

2 cups freshly grated sharp cheddar cheese or old- 

 fashioned hoop cheese

2 tablespoons finely chopped scallion, optional

1/4 cup hot pepper jelly, for glazing, plus more for serving

Preheat oven to 375 degrees. In a large bowl, combine 
the contents of the Homemade Baking Mix (or all-purpose 
baking mix) with 1 pound of Carroll’s pan sausage (or break-
fast sausage of choice). Combine well, using your hands if 
necessary. 

Once the dry ingredients are absorbed into the sausage, 
mix in the cheese until incorporated. Form mixture into wal-
nut-sized balls. Place the sausage balls on a parchment-lined 
baking sheet. Bake for 15-18 minutes, or until golden brown 
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Sausage Cheese Balls With Pepper Jelly Glaze

and sausage is cooked through.
In the microwave, heat pepper jelly for about 30 seconds. 

With a pastry brush, coat the sausage balls with the pepper 
jelly glaze. Serve extra pepper jelly on the side for dipping.

Yields approximately 30-35 sausage balls.

For recipes from farms and producers across our state, 
visit georgiagrown.com.

Recipe of the Month


